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5 Béar and Willoughby Sharp conceived Avalanche in a spirit of et

he slﬁgular intention of the magazine, founded in New York in AvaianChe
; eground artistic ideas without mediation from critics and
;. lwrite_x;s. Taking interviews with artists and artists’ projects as the mainstays of
~the magazing; Béar and Sharp aimed to cut directly to the creative quick,
assembling. a 'sgrious publication with an artist-led voice. It was initially
designed as a square-shaped journal, a form reminiscent of the dimensions of
Artforum, the ho_use magazine of the US art establishment, while dispensing
with that magazine’s cornerstones, the review and the critical essay. (For its
final five issues, Avalanche mutated into a tabloid format.) Another key design
- element was the fact that Avalanche was published in black and white. This
was in pag an dnomic move, but was also intended to emphasise the
. magazine" )ué"‘s a “document” rather than an interpretative publication
on art and:arfists. (This intention ran into problems from issue one, though,
‘when esmemed artist Carl Andre stated in an interview that simply using a
= photograph of an artwork was already akin to “a kind of pornography of art.”)

AVBJan'E}iE existed at a period when printed matter had a very particular
impor.ﬁance with’lij attistic practice. In the name of investigating the possibilities
of couhleramin.g.the idea of artwork as “object,” growing ranks of artists were
question'fng the parameters of the art establishment. In the artists’ quest to
exteng: thase buundanes magazines became legitimate sites for artistic
in\fclvement Other pubhcatlons such as AriRite and Studio International also
/“embraced thxs/develcpment but only Avalanche made intervention a raison
d'étre, exiendmg the idea even to its advertising section. Gordon Matte-Clark’s
col\at:gratlve}estamam as-artwork project Food one year advertised its “Food
Fapﬂlys EASCBI Fach, a list of everything from the quantity of mushrooms
- ~gonsumed to the nimber of mundane disputes that had taken place between
a ‘amst Food staff: “2 Acres of mushrooms,” “2 rebellions: the Dishwasher
Rebellion of Feb ‘72 and the Radio Rebellion of ‘72". Shrewd advertising by
major galleries* e!éo‘used this kind of approach. Konrad Fisher took a page to
show, a photaggaph of Daniel Buren's work that had been controversially
removed fropi-the. glxth Guggenheim International Exhibition.
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The magazine's policy was to feature a single, often close-cropped, portrail
of an artist on every cover. As with Andy Warhol's interview magazing
launched a year earlier, those covers, lined up in their published sequencg
comprise a gallery of the central figures of the scene at the time. Only tw(
female artists made it on to the cover of Avalanche in its lifetime, but the
again the magazine only existed for 13 issues and six years. Bankruptc
brought a halt to its run in 1976. The last issue broke with convention ang
featured, instead, a table of its accounts. Unlike Matta-Clark's humorou
Food advertisement, it revealed the financial impossibility of Avalanche®
continued survival, in black and white.

Avalanche 1970-1976, curated by Lisa Le Feuvre, shows at CHELSEA space in the Chelsea College of Art ang
Design, London, June 11-July 24, 2005. For more infermation contact Donald Smith on d.s.smith@chelsea.arts.ac.ul
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